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The activization processes of corporate concentration 
through mergers and acquisitions (M&A) mechanisms in 
the one of the most dynamic market segments in Ukraine 
and in the world, telecommunication services market, are 
reviewed in the article. Prerequisites for M&A deals en-
largement through globalization of world economic con-
nections and society informatization have been defined. 
M&A’s features, as corporate consolidation forms, are 
marked out. It has been analyzed M&A peculiarities dur-
ing world financial crisis and before it. Regional and sec-
torial priorities of telecommunication services market 
development in Ukraine and in the world have been 
marked out. Specific character of competitive environ-
ment in domestic telecommunication services market has 
been defined. Compliances of M&A trends in Ukraine 
and in the world have been substantiated.

Keywords: mergers and acquisitions (M&A), telecom-
munication services market, globalization, economic crisis 
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METHOD OF AUTOMATIC SCHEDULE MAKING FOR STUDIES
IN UNIVERSITIES BY MEANS OF ELECTRONIC TABLE IN EXCEL 

.  Microsoft Excel -
; ;

.
.

: , , , , -

.

-
. -

-

, ,
,

, , , -
.

, -
-



Е К О Н О М І К А  Т А  У П Р А В Л І Н Н Я

Н а у к о в и й  в і с н и к  Н Г У ,  2 0 1 0 ,  №  6132 

 „ -
“ - -

 ( ) -
- -

,
. -

-
,

:
,

,
-

.
. -

, -

,
:

– -
-

, , -
-

;
– ,

 „ “ -
,

, -
, -

;
–  „ “

-
.

.

, : AVTOR-2003 
High School Pro, ,  3.0 ,
„ - “, „ -
2007“, .

-
: -

, ,
,

,
;

;
; -

.
-
-
-

, -

 Excel.

 [1], 
 – -

 „ -

“ [2, 3], 
-  [4]. 

.
-

, -
:

– c : ,
-

;
-
-

; -
-

; -
-

-
;

– c :
, -

; -
; -

-
-

.
-

Excel, :
– ,

-

;
–

, , , -

-
.

.

-
-

 ( . 1).
 1 -

N
.

 – 
 „ -

“ ( ), :
„ “
( )  „ “
( ),

-
-

.



Е К О Н О М І К А  Т А  У П Р А В Л І Н Н Я  

Н а у к о в и й  в і с н и к  Н Г У ,  2 0 1 0 ,  №  6  133 

-
: ; -

 ( ); ,
, ,

; .

:
 – -

-
;

 – -
.
 – 

; ; -
, ,  ( ) ,

;

; , -
; -

, -
; , -

; , -
;

 ( ),
, -

 ( ) .
 – 

, -
, .

.1

-
-
-

.

-
. -

-

 ( , , , -
) .

 2 
.

 ( . 2). 
:

1.

-
-

.
2. -

-
,

, :
- ;
- -

;
- ,

;
-

,
;

- -
, .

. 2. 

 1 

 1 

 2 

 1 

, ,
,

 3 

 2 

 2 

 1 
,

 2 
,

1

2

3



Е К О Н О М І К А  Т А  У П Р А В Л І Н Н Я

Н а у к о в и й  в і с н и к  Н Г У ,  2 0 1 0 ,  №  6134 

 „
< >“ (  1, . 2) -

.
-

,

:
.

 „
 < >“ (  2, 

. 2) .

-
 „

“, :
– -

, -
,  „

…“ (  1, . 2), -
 „ “ ;

–  „ -
…“ (  2, . 2) -

 – -
, -

, ;

. 3. 

–
,

. -
,

,
„ -

!“.

 „
 < >“ (  2, . 2) 

-
: , -

-
; -
, .

“

<
>„ 

,
, -

-
, :

 ( )
,

:

 ( )

Excel

 1 

 2 

 3 

-

,
,

:

 “

 < >„

 “ -

 < >„



Е К О Н О М І К А  Т А  У П Р А В Л І Н Н Я  

Н а у к о в и й  в і с н и к  Н Г У ,  2 0 1 0 ,  №  6  135 

, -
 – 

( - ) .
-
-

,
.

. 3. 
-

 Microsoft Excel -

,
.

 1: -
, -

-
, , -

, -
.

 2: -
, , -

,
 „

< >“ (  2, . 2). 
 3: 

,
, -

,
.

 4: 
 ( ,

, -
).

 5: -
, -

, ,
,

.
-

.4.
 3 

, , ,
:

- -
 (  1);

- -
 (  2). 

 1 -
 ( ) -

-
,

,
 (  – ),

.

.4.

 2 -
:

1. -
:

–
 – i:

iii KKK ccc +Ö+Ö= ,

iK  – 
, - ;

iK – -
- -

 3 ; K  – ,
-
-

, -
; c , c

c  – -

iK , iK K ;
–

 – r
kj , r –

, k – , j –
.

2. -

iK iK iK iK  „ -
“  „ “

.
3.

„ “ ( ):
, , -

r
kj  . 

, -
-

,



Е К О Н О М І К А  Т А  У П Р А В Л І Н Н Я

Н а у к о в и й  в і с н и к  Н Г У ,  2 0 1 0 ,  №  6136 

, :
– :

ä
=

Ö=
n

j

r
kji

1

,

n – , -
;

–  ( )
:

ä
=

=
5

1

/  . 

-
:

I º=1    
:

min2 ­=I s .

s –
.

 1 

-
-1-2006 ( )

(
)

(
-

)

8.30-9.50 35 - 

134 125 
10.05-11.25 19 34 
12.05-13.25 25 68 
13.40-15.00 55 23 

8.30-9.50 34 23 

141 145 10.05-11.25 23 57 
12.05-13.25 65 65 
13.40-15.00 19 - 

8.30-9.50 65 - 

131 126 
10.05-11.25 23 35 
12.05-13.25 43 27 
13.40-15.00 - 29 
15.10-16.30 - 35 

8.30-9.50 - 28 

133 140 10.05-11.25 34 65 
12.05-13.25 23 47 
13.40-15.00 76  

8.30-9.50 - 65 

122 162 10.05-11.25 43 34 
12.05-13.25 45 63 
13.40-15.00 34 - 

661 698 

s 18,5 6,11 13,63 

 ( . 1) 
,

-
s -

. -
-

 ( . 5). ,
-

,
-

,
-

.

.5.

. , -

, :
1) -

.
2)

:
–

-
;

– -
-

:
,

 – 
,

-
-

, -

.
3) -
, , -

,
-

.



Е К О Н О М І К А  Т А  У П Р А В Л І Н Н Я  

Н а у к о в и й  в і с н и к  Н Г У ,  2 0 1 0 ,  №  6  137 

1. . . -
 Microsoft Excel  VBA 

[ ] / . . // 
. – 2009. – 11. – . 64–68 

2. . . -
-

 Excel [ ] – 2009: 26 .
3. . . -

. – 2009 [ -
] / : URL: 

http://www.rusedu.ru/detail_2733.html
4. . .

 Excel -
 [ ] / -

: URL: http://festival.1september.ru/ 
articles/213468/.

.  Microsoft 
Excel -

; ;
.

.
: , ,

, ,

Method of automatic schedule making for studies in 
universities by means of electronic tables has been 
proposed. By means of electronic processor Microsoft 
Excel the main stages were implemented – preparation of 
the initial information for schedule forming; schedule 
grid filling; analysis of the created schedule. There was 
also proposed methodology of evaluation of students’ 
workload uniformity and rationality with a glance on 
biorhythms and complexity level of disciplines. 

Keywords: automatization, schedule, electronic 
tables, user interface, biorhythms
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